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INTRODUCTION OF THE STUDY 

In recent years, the financial technology (fintech) 

sector has witnessed an unprecedented surge in growth, 

transforming the way individuals manage their finances and 

interact with traditional banking systems. As the world becomes 

increasingly digitally interconnected, the emergence of fintech 

has become a defining force in shaping financial services, 

particularly among the younger generations. This research aims 

to explore the extent of fintech adoption and its perception 

among people residing vibrant city of South Mumbai. 

Due to rapid expansion of smartphones, the rise of social media, 

and the ubiquity of the internet, all of which have significantly 

influenced the consumer behaviours and preferences. In this 

tech-centric environment, fintech companies have harnessed 

the power of innovation and convenience to offer a wide array 

of financial products and services, ranging from mobile 

payment solutions and peer-to-peer lending to robo-advisors 

and cryptocurrency platforms. 

South Mumbai, often considered the financial heart of India, is 

an ideal setting to investigate the dynamics of fintech adoption 

and perception among the people. The bustling streets, 

multinational corporations, and a vibrant start-up ecosystem 

provide an exciting backdrop to study how fintech services have 

integrated into the daily lives. 

This study aims to address several key aspects related to fintech 

usage and perception among people residing in South Mumbai. 

Firstly, we will explore the various fintech services that have 

gained traction among the youth, analyzing the factors driving 

their adoption. Secondly, we will delve into the perceived 

benefits and risks associated with using fintech platforms, 

shedding light on the apprehensions and concerns these tech-

savvy individuals may have about entrusting their financial 

activities to digital channels. 

Understanding the current fintech landscape among the younger 

generations is essential for various stakeholders, including 

financial institutions, fintech start-ups, policymakers, and 

consumer advocacy groups. By gaining insights into their 
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preferences and attitudes towards fintech, financial service 

providers can better tailor their offerings to meet the specific 

needs and expectations of this demographic. Policymakers can 

also utilize this research to create an enabling environment that 

fosters innovation while safeguarding consumer interests. 

RESEARCH OBJECTIVES 

1. To assess the level of fintech application awareness 

among investors in South Mumbai. 

2. To explore the factors influencing fintech adoption. 

3. To explore the various sources investor rely on for 

information and guidance regarding online trading.  

LITERATURE REVIEW 

The integration of financial technology (fintech) into 

traditional financial services has brought about transformative 

changes in the way individuals manage their finances. The 

increasing prevalence of fintech platforms and services has 

captured the attention of researchers, policymakers, and 

financial institutions worldwide. This literature review aims to 

provide an overview of existing research on fintech usage and 

perception among Investors in various contexts, with a specific 

focus on South Mumbai. 

Fintech Adoption and Demographics: 

Numerous studies have investigated the adoption of fintech 

services among different demographic groups. Research by Lee 

and Shin (2019) highlighted that Investors are among the most 

active users of fintech platforms globally. The ease of access to 

mobile devices and the familiarity with technology among the 

youth have contributed to their higher adoption rates. However, 

regional variations in fintech adoption have also been observed, 

warranting a closer examination of usage patterns within 

specific urban areas like South Mumbai. 

Factors Influencing Fintech Adoption: 

Understanding the factors that influence fintech adoption is 

crucial for designing effective strategies to attract and retain 

users. Wang, Lu, and Sun (2018) found that convenience, ease 

of use, perceived security, and cost-effectiveness are significant 

drivers of fintech adoption. Moreover, social influence and peer 

recommendations have been identified as influential factors that 

impact the decision-making process of Investors in adopting 

fintech services (Peng, 2021). Investigating the presence and 

impact of social media influencers on fintech adoption in South 

Mumbai can provide valuable insights into the local context. 

Perceived Benefits and Risks: 

Perceptions of the benefits and risks associated with fintech 

platforms play a vital role in shaping users' attitudes and 

preferences. Studies have highlighted that the perceived 

benefits of fintech adoption include time efficiency, 

accessibility, and personalized financial services (Chen & Lu, 

2018). However, concerns over data privacy, cybersecurity, and 

potential fraud have been identified as key risks associated with 

fintech usage (Park & Lee, 2020). Examining how these 

perceived benefits and risks differ among Investors in South 

Mumbai can provide valuable implications for fintech 

companies seeking to enhance user experience and address 

potential challenges. 

Financial Literacy and Fintech Adoption: 

Financial literacy plays a pivotal role in individuals' ability to 

make informed decisions about financial products and services. 

Research by Lusardi & Mitchell (2014) has shown a positive 

correlation between higher financial literacy levels and 

increased fintech adoption. However, it is essential to 

understand whether this relationship holds true among the 

youth in South Mumbai and whether fintech usage enhances 

financial knowledge and understanding. 

Recommendations for Leveraging Fintech in South 

Mumbai: 

As fintech services continue to evolve, policymakers and 

financial institutions must consider appropriate strategies to 

leverage fintech effectively for the benefit of the youth. 

Research by World Bank (2020) suggests that promoting 

financial education programs and consumer protection 

measures are essential for fostering responsible fintech usage 

among younger populations. Examining the preferences and 

recommendations of Investors for leveraging fintech in South 

Mumbai can aid in crafting tailored policies and initiatives. 

RESEARCH METHODOLOGY 

1. Research Design: This study will adopt a method of 

quantitative research design approach to 

comprehensively evaluate fintech usage and 

perception among Investors in South Mumbai. The 

mixed-methods design will enable a more holistic 

understanding of the topic and provide a more robust 

basis for drawing conclusions. 

2. Sampling: The target population for this research will 

consist of Investors individuals residing in South 

Mumbai. A combination of purposive and random 

sampling techniques will be utilized to select 

participants who actively engage with fintech services. 
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Purposive sampling will help identify individuals with 

specific fintech usage patterns, while random 

sampling will ensure a representative and diverse 

sample. 

3. Data Collection: 

Quantitative Data: Online Surveys: Structured 

questionnaires will be distributed to the selected 

sample to gather quantitative data on their fintech 

usage patterns, preferred fintech services, factors 

influencing adoption, and overall perception of fintech 

platforms. Multiple choice based questions has been 

employed to collect data efficiently. 

 

Secondary Data: Relevant secondary data, such as 

industry reports, government publications, and market 

analyses, will be collected to complement and support 

the quantitative findings. This data will provide a 

broader context for the study and assist in 

understanding the overall fintech landscape in South 

Mumbai. 

 

4. Data Analysis: 

Quantitative Data Analysis: Descriptive Statistics: 

Quantitative survey data will be analyzed using 

descriptive statistics to summarize and present key 

findings regarding fintech adoption, preferred 

services, and factors influencing usage.

 

 

QUESTIONNAIRE 

Age Group: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.1.1 

 

Age Responses 

Below 20 years 31 

20-30 years 52 

30-40 years 15 

40-50 years 13 

Above 50 years 0 
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PROFESSION 

 

 

 

 

 

 

 

 

How much % of your income do you invest through online (fintech application)? 

 

 

 

 

 

 

 

 

How do you make your investment? 

 

https://gaspublishers.com/


Page 29 
© GAS Journal of Engineering and Technology (GASJET). Published by GAS Publishers 

 

What is your current level of knowledge and experience regarding online trading? 

 

 

 

 

 

 

 

 

 

What factors influenced your decision to opt for online trading 

 

What sources do you rely on for information and guidance regarding online trading? 

 

 

 

 

 

 

 

Competent 
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5. Ethical Considerations: Ethical approval will be 

sought from the relevant institutional review board to 

ensure participant confidentiality, privacy, and 

informed consent. Participants will be provided with 

clear information about the study's objectives and their 

rights, and they will have the option to withdraw from 

the study at any time without repercussions. 

6. Limitations: Potential limitations of this research is 

restricted to specific area i.e South Mumbai. 

7. Expected Outcomes: The proposed research aims to 

offer valuable insights into fintech usage and 

perception among Investors in South Mumbai. The 

study's findings will contribute to a deeper 

understanding of the factors driving fintech adoption 

and the perceptions that shape its usage among the 

youth population. The outcomes will provide practical 

recommendations for financial service providers, 

policymakers, and fintech companies to tailor their 

offerings and enhance financial inclusion among 

Investors in South Mumbai. 

 

FINDINGS 

1. Age Group: Majority of the respondents (47%) fall 

between the ages of 20 to 30 years, indicating a 

younger demographic. 

2. Gender Distribution: Female respondents slightly 

outnumber male respondents, with 45% and 55% 

representation respectively. 

3. Profession: The largest proportion of respondents 

(42.3%) identify as students, followed by 

professionals (21.6%) and the employed (14.4%), 

indicating a diverse range of occupations among 

respondents. 

4. Investment through Fintech Apps: Nearly half of 

the respondents (48.6%) invest between 0-10% of 

their income through online fintech apps, followed by 

35.1% who invest between 11-20%, and only 16.2% 

who invest above 20% of their income. 

5. Investment Method: The majority of respondents 

(73%) prefer to invest through offline brokers, while 

only 27% opt for online investment methods. 

6. Knowledge and Experience in Online Trading: The 

distribution of respondents' self-assessed knowledge 

and experience levels shows a fairly balanced spread, 

with a significant portion considering themselves 

competent (35.1%) and a notable 19.8% considering 

themselves as experts. 

7. Factors Influencing Online Trading Decision: 

Convenience emerged as the most influential factor 

(51.4%), followed closely by financial literacy 

(48.6%) and speed (47.7%). Trust and cost-

effectiveness were also significant factors, with 44.1% 

and 45% of respondents respectively citing them. 

CONCLUSION 

The findings suggest a growing trend towards online 

investment methods, particularly among younger 

demographics. Despite a significant portion of respondents still 

preferring traditional offline brokers, the convenience and 

accessibility offered by fintech applications are appealing to a 

substantial portion of the population. This shift towards online 

investment is further supported by factors such as financial 

literacy, speed, trust, and cost-effectiveness. As the fintech 

industry continues to evolve and offer innovative solutions, it is 

likely that online investment methods will become even more 

prevalent among investors across different age groups and 

professions.
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